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editions
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Total website visits from New Zealand. All editions. Total Paid + Organic Traffic. FY20: Jul 19 to Jun 20, FY21: Jul 20 to Jun 21.  
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Helps 
inform 
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The Tourism Business Database should be one part of your digital marketing strategy 

https://register.newzealand.com/


Tourism Business Database API available for Listings & Deals. See https://www.newzealand.com/int/utilities/web-services/

https://visithurunui.co.nz/
https://visithurunui.co.nz/travel-deals/
https://www.newzealand.com/int/utilities/web-services/


“Put yourself where your customers are”

https://www.google.com/intl/en_nz/business/
http://www.analytics.google.com/
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Direct link: https://www.newzealand.com/nz/utilities/operator-help/

https://www.newzealand.com/nz/utilities/operator-help/


https://www.qualmark.co.nz/en/member-area/hr-legal-support-for-tourism-operators/







TIPS:
Business Info does not show 

on newzealand.com on its 
own– a product Listing needs 

to be created too.

Operators can have multiple 
product Listings under a 
Business for branches, 

properties or tours
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mailto:register@newzealand.com
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From: https://www.newzealand.com/nz/bay-of-plenty/
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https://www.tripadvisor.co.nz/Attraction_Review-g1602388-d3530213-Reviews-Ballooning_Canterbury_Hot_Air_Balloon_Rides-Darfield_Canterbury_Region_South_Isl.html


From: https://www.newzealand.com/int/christchurch-canterbury/

https://www.newzealand.com/int/christchurch-canterbury/


Submissions will be sent to Tourism New Zealand for moderation. 

Moderation takes 5-7 working days and an email confirmation will be sent if approved, if there are 
questions or if it’s been declined. Make sure your email addresses are correct.

Pending

Approved

Declined

TNZ review

Draft

Added to queue for 
review
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To create a listing after a 
business is submitted



Pending

Approved

Declined

TNZ 
review

Draft

Added to 
queue for 

review

Same as Business Info. Submissions are moderated. 
Moderation takes 5-7 working days.
You will receive an email with decision  or with questions. 
Make sure your email addresses are correct.



•
If the business offers different products, then you can create a listing for 
each one. 

•
Think about what a visitor would expect your products to be called 
and name them accordingly. Match the names on your website. Leave 
out 'Co', 'T/A' and 'Ltd' if not used in consumer marketing.

•
What makes the product special or different from others of its kind? 
Make sure to outline this in the Description. Use the Summary to grab 
attention by briefly outlining what the product is. 

•
Add this information to your listing so your award displays on 
newzealand.com. See the Qualmark Awards guide on the Tourism 
Business Database Help page.

•
Each listing must have at least one relevant image. Select images that 
show what the product is and reflect it in its best light- a picture tells a 
thousand words so use this space well. 

•
Tags help to further describe your product and help decide where 
your listing is displayed on newzealand.com. For the tag list go to the 
Listing Tags drop-down field on the create/ edit listing screen. Just 
choose the most relavent tags as there is a limit of five to help with 
user search.
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FY20 newzealand.com referrals : Total 2.5m



Tourism Business Database API available for Listings & Deals. See https://www.newzealand.com/int/utilities/web-services/

https://www.newzealand.com/int/utilities/web-services/
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https://www.newzealand.com/nz/utilities/tourism-business-database-deals-for-campaigns/


•
Stated in plain language. Think of what sort of deals will be impactful. 
Value added deals are welcome.

•
Name the product in the title and include the region/ location. There 
are is just a few lines to work with so keep sentences very short. You are 
welcome to leave some lines blank.  Don’t repeat text.

•
Rather than your homepage link to a deal page.

•
Such as kids ages, family sizes and months a seasonal deal applies to.
e.g. ‘Kids 4-14 Ride Free’, ‘Family of 2 Adults + 2 Kids <12', 
‘Summer Special 1 Nov – 28 Feb’.

But don’t try to explain all of the T&Cs in the deal tile.

•
e.g. Warm up over Winter, Winter Wonderland, Escape from Winter.

•
A deal should be for a limited time. Deals only show on newzealand.com for 
the date range you choose. Tip: Please note if the start date you choose is in 
the future the deal won’t show yet. Choose ‘Today’ as the start date if this is 
what you want.

•
You can Preview how your deal looks and edit it more than once before 
Submitting for approval.

•
The image shown with a deal is always the first one you submitted in the 
Images section of your Listing so make sure you use great images.

• Consider package deals with other operators
Please note that these will still show in a specific Businesses Listing.





Deals Workflow 

Same as Business & Listings. 
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https://www.newzealand.com/int/utilities/operator-help/
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mailto:register@tnz.govt.nz
mailto:digital.help@tnz.govt.nz
mailto:Jen.Huston@tnz.govt.nz
mailto:Faith.dennis@tnz.govt.nz
mailto:mytnz@tnz.govt.nz
mailto:Emma.Brown@qualmark.co.nz



